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NEHA K. PURI
Founder & CEO

Vavo Digital is a full-service influencer and content marketing agency that helps brands craft
powerful narratives, build authentic connections, and drive measurable impact. With a data-
driven approach and a strong creator network across categories, we bring together strategy,
creativity, and technology to deliver campaigns that don't just create buzz but also move the
needle for brands.

From influencer collaborations and social media activations to large-scale digital campaigns,
we design ideas that are relatable, scalable, and ROI-focused. Our team thrives on blending
culture with content, ensuring every campaign resonates with the right audience at the right

time.
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Scope of career for modern content creators
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" Vavo Digital collaborates with AVIAREPS
... Aviation Tourism & Travel Marketing to
- promote tourism in Utah
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https://drive.google.com/file/d/1U9Fa41hRjySFOXPc_TIj54rgVpt4kq6W/view?usp=share_link
https://startup.siliconindia.com/vendor/vavo-digital-taking-influencer-marketing-to-the-next-level-cid-16672.html
https://www.exchange4media.com/marketing-news/the-rise-of-influencer-marketing-in-the-overall-marketing-mix-of-brands-110815.html
https://www.adgully.com/vavo-digital-extends-its-partnership-with-zink-london-122920.html
https://timesofindia.indiatimes.com/blogs/voices/scope-of-career-for-modern-content-creators/
https://www.afaqs.com/news/advertising/vavo-digital-collaborates-with-aviareps-aviation-tourism-travel-marketing-to-promote-tourism-in-utah
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INFLUENCER MARKETING

Collaborations with across micro, macro and mega
doctors, nutritionists, health coaches and wellness

creators.
EXPERT-LED PODCASTS
Collaborations with doctors and medical experts for
o Q&A and awareness campaigns around World Cancer
u r Day, Menstrual Health and so on.
®
s e rV I c e s THOUGHT LEADERSHIP CAMPAIGNS ON LINKEDIN

Tie-ups with professional trusted voices on LinkedIn

fo r for B2C healthcare services.
H e q I t h cq re CAUSE-DRIVEN CAMPAIGNS
f Planning, strategy and execution of influencer-led initiatives

around preventive care, nutrition, vaccination, mental health.

f SOCIAL MEDIA AMPLIFICATION

Drive impactful communication through multi-platform
strategies on Instagram, YouTube, LinkedIn, and WhatsApp for
stronger brand visibility.

VIRTUAL ENGAGEMENT TOOLS

f Create interactive digital touchpoints like AR filters that
make preventive care simple, engaging, and memorable

DVC PRODUCTION

f Craft compelling healthcare narratives through DVCs tailored for brand
launch, product/service launches, and awareness campaigns.




Why Us for Healthcare [N

2 labs @ Thyrocare

Influencer Campaigns?

WE UNDERSTAND THE HEALTHGARE
AUDIENGES

Specialized Healthcare Expertise

Cross-Platform Proficiency

HIMALAYAN
ORGANICS

We have executed 20+ healthcare LinkedIn, Instagram, and YouTube, we
campaigns, thus understand the nuances know where your audience is and how to
of healthcare communication, balancing connect with them effectively.

credibility, compliance, and relatability to .
ensure every message builds trust. ? San]eeﬁrml:!

Data-Driven Creator Selection

From mega to micro, we map influencers
to campaign objectives, ensuring optimal
reach, engagement, and authenticity with
your target audience.

Storytelling That Resonates

We craft authentic, expert-led narratives
that spark conversations, educate, and
drive action, making complex healthcare
topics approachable.

Trusted in Ayurveda
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United Against Cancer
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Requirement

Cancer has long been one of the top five causes of death in Indiq, yet fear and stigma
prevent early detection and timely treatment. Sanjeevani aimed to break this cycle of
fear, raise awareness about early screening, and encourage people to take proactive
steps towards cancer prevention.
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Strategy

e Launched an influencer-led campaign to normalize conversations around cancer
screening and reduce stigma.

e Each influencer shared personalized stories about taking time for their own cancer
screening, making the act relatable and actionable.

Messaging highlighted:
e Importance of timely health checkups
e Adopting a healthy lifestyle
e Recognizing early signs and symptoms
e Content designed to be empathetic, informative, and motivational rather than fear-
inducing.

Creator Mix

Health & Wellness Influencers — Credibility and authority on preventive care.
Lifestyle Creators — Relatability and wider reach to everyday audiences.

Balanced mix to ensure the message cut across age groups, geographies, and j

genders.
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Barkha Bisht Aparshakti Khurana Vagmita Singh Aditi Shrestha Varun Grover



https://www.instagram.com/reel/DHVqoFoy6_m/?igsh=MWVwems2aHA3amM2dw%3D%3D
https://www.instagram.com/reel/DHVqoFoy6_m/?igsh=MWVwems2aHA3amM2dw%3D%3D
https://www.instagram.com/reel/DHlI8UNyZOa/?igsh=dm5oMWJsM2dva2Zs
https://www.instagram.com/reel/DHlI8UNyZOa/?igsh=dm5oMWJsM2dva2Zs
https://www.instagram.com/reel/DHlI8UNyZOa/?igsh=dm5oMWJsM2dva2Zs
https://www.instagram.com/reel/DHDrKAFySe5/?igsh=bHJmMTk5d2VzcGpn
https://www.instagram.com/reel/DHDrKAFySe5/?igsh=bHJmMTk5d2VzcGpn
https://www.instagram.com/reel/DG5XfumhEnH/?igsh=MXBjemxzM2xuM3BvNA%3D%3D
https://www.instagram.com/reel/DG5XfumhEnH/?igsh=MXBjemxzM2xuM3BvNA%3D%3D
https://www.instagram.com/reel/DG2YwgPvDKa/?igsh=MTU1bjhzdXI0dmtjOQ%3D%3D
https://www.instagram.com/reel/DG2YwgPvDKa/?igsh=MTU1bjhzdXI0dmtjOQ%3D%3D

BRAND AMBASSADORSHIP WITH
SHIKHAR DHAWAN

Nveda x Shikhar Dhawan

To strengthen brand affinity and boost consumer traction, we recommended and executed
a brand ambassadorship with Shikhar Dhawan—an ideal fit given his stature as a
celebrated Indian cricketer and his strong relevance with Nvedad’s audience. With his
sports-driven persona, Shikhar Dhawan became the face of Nveda’s Joint Support,
Calcium, and Omega-3 supplements.

Key Achievements

e Conducted a 12-hour shoot with Shikhar Dhawan.

e Produced 7 high-quality DVCs (45-60 secs) and 200+ static images.

e Secured 2 DVCs posted directly on Shikhar Dhawan's social handles (Instagram,
Facebook, Twitter), ensuring wide organic reach.

e Enabled the brand to repurpose content for performance marketing, social mediq,
WhatsApp campaigns, A2 creatives, and e-commerce banner ads on Amazon & Flipkart

“” AL

This activation successfully combined celebrity influence with strategic content and video
production, driving both brand recall and consumer engagement across platforms.



https://www.instagram.com/reel/C6GjqvxR8Wl/?utm_source=ig_embed&ig_rid=ec649fcb-7c4a-4ee4-80ef-c89350b0d990

Influencer Retainer

Requirement

To build top-of-funnel mass awareness and consumer trust for Nveda
by positioning the brand as both widely recognized and medically
reliable.

Strategy

We executed a dual-layered approach: leveraging TV celebrities and
macro influencers to drive large-scale visibility and brand recall, while
collaborating with doctors to create credible product review videos that
reinforced trust and authenticity among health-conscious audiences.

Creator Mix

The campaign brought together a strategic blend of creator profiles to
balance mass appeal with credibility

GELEBRITIES & MAGRO
GREATORS

@



Top Performing
Creaqtors

Ayesha Khan
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https://www.instagram.com/reel/C5TKmOWymHF/?utm_source=ig_embed&ig_rid=f225c966-a289-4272-81ff-9832fa5c222f
https://www.instagram.com/reel/C4ape-4i09c/?utm_source=ig_embed&ig_rid=406c39bb-0241-4640-842c-3693a9f95c0a
https://www.instagram.com/reel/C4ape-4i09c/?utm_source=ig_embed&ig_rid=406c39bb-0241-4640-842c-3693a9f95c0a
https://www.instagram.com/reel/C8ehUmDhRLz/?utm_source=ig_embed&ig_rid=3009c0f9-7089-4e11-9482-13c9bda61d6b
https://www.instagram.com/reel/C8ehUmDhRLz/?utm_source=ig_embed&ig_rid=3009c0f9-7089-4e11-9482-13c9bda61d6b
https://www.instagram.com/reel/C4TJBW_Ke2b/?utm_source=ig_embed&ig_rid=3f41b995-5a75-49e6-a6bd-9cd9c7490654
https://www.instagram.com/reel/C4TJBW_Ke2b/?utm_source=ig_embed&ig_rid=3f41b995-5a75-49e6-a6bd-9cd9c7490654

Redcliffe
labs

in

The campaign aimed to position Redcliff's Full-Body Checkup packages
as an essential step in preventive healthcare for professionals. It aimed
to spark conversations among working professionals and decision-
makers, encouraging them to see regular health checkups not as
reactive measures but as proactive investments in long-term wellness.

Requirement

Strategy

e We collaborated with 15 micro Linkedin trusted voices from diverse
professional backgrounds like marketing, coaching, engineering, and
healthcare.

e Each LinkedIn professional creator personally experienced the check-
up service and shared authentic storytelling rooted in their
professional and personal lens.

e Built trust and reinforced preventive healthcare as a priority but also
sparked meaningful conversations on Linkedin.

Creator Mix

We engaged a diverse mix of creators from different professional
backgrounds to balance credibility and relatability, ensuring the trusted
voices amplified reach with engaging storytelling.

GREATORS



= Redcliffe

‘labs 275K impressions 10 3K+ Likes
1500+ COMMENTS & REPOST

Top Performing
Creators

Bhavesh Arora Riya Thukral Dr. Garima K Himanshu Arora Kriti Khanna



https://www.linkedin.com/posts/bhavesh-arora-11b0a319b_preventivehealth-corporatewellbeing-redcliffelabs-activity-7361962505935491073-71Sk
https://www.linkedin.com/posts/riyathukral-ic_healthiswealth-wellnesscheck-stayhealthystayhappy-activity-7359433177653764096-nGdL
https://www.linkedin.com/posts/dr-garima-k_preventivehealth-corporatewellbeing-redcliffelabs-activity-7358323367818485760-hziZ
https://www.linkedin.com/posts/himanshuuarora_preventivehealth-corporatewellbeing-redcliffelabs-activity-7354406723677274112-fIAb
https://www.linkedin.com/posts/kritiiii_redcliffelabs-qualitydiagnostics-preventivehealth-activity-7364144221320036352-O7B7

@ Thyrocare

ONE TEST THAY EVERYONE
# SHOULD GET DONE
At A o “
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Requirement

The campaign aimed to educate audiences on the importance of
identifying food intolerances and how timely detection can significantly
enhance overall health and well-being. The objective was to build
awareness dbout the Thyrocare’'s Food Intolerance Test and encourage
informed health choices.

D 0.3
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Strategy

We partnered with 5 micro-influencers from the nutritionist niche on
Instagram to spread awareness about Thyrocare’'s Food Intolerance Test
and drive authentic conversations around its benefits. Acting as trusted
sources of information, these nutritionists shared credible insights and
relatable content that highlighted the importance of early identification,
motivating audiences to consider preventive testing as part of their
wellness journey.

Creator Mix

The creator mix focused on certified nutritionists, ensuring content was
both credible and relatable. Their expertise added trust to the campaign,
while their approachable content style simplified complex health topics.

GREATORS




: 451K+ reach 521K+ views 0.54cey
339K+ LIKEs 2300+ COMMENTS & SHARES

Top Performing
Creators \

~
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Garima Vaishali Anvita Chhatwal Dimple Mishra Bhakti Arora



https://www.instagram.com/p/DHmp9jMySdF/?utm_source=ig_embed&utm_campaign=embed_video_watch_again
https://www.instagram.com/p/DHqepu0SDxD/?utm_source=ig_embed&utm_campaign=embed_video_watch_again
https://www.instagram.com/reel/DIOJ96kPu1Y/?utm_source=ig_embed&ig_rid=eccdb2f7-829d-4534-9c45-7a94a89a44a5
https://www.instagram.com/p/DHdkszTsbtk/?utm_source=ig_embed&utm_campaign=embed_video_watch_again
https://www.instagram.com/p/DHnvQI8oYqi/?utm_source=ig_embed&utm_campaign=embed_video_watch_again

Insurance

Requirement

The campaign aimed to amplify Star Health Insurance’s video on
LinkedIn, reaching working professionals and decision-makers while
reinforcing the importance of health insurance through relatable
storytelling.

Strategy

We collaborated with 25 male and female mega & macro Linkedin
trusted voices across diverse professional genres to drive awareness
through personal storytelling aligned with the assigned theme. Each
creator shared authentic narratives that resonated with their audience,
enhancing engagement and reinforcing the brand’'s relevance in
everyday healthcare planning.

Creator Mix

The campaign leveraged LinkedIn creators across different professional
backgrounds to maximize reach & visibility and establish relatability
within the working demographic.

MEGA & MAGRO
GREATORS



= | ean 815K+ IMPRESSIONS
159K ikes 1900+ COMMENTS & REPOST

Top Performing v ”
Creators

Anmol Garg_ Devan Bhalla Uttam Gupta Megha Sharma Vedika Bhaia



https://www.linkedin.com/posts/anmolgarg101_anmol-how-do-you-create-an-insurance-ad-activity-7262459703014666240-yucb?utm_source=share&utm_medium=member_ios
https://www.linkedin.com/posts/anmolgarg101_anmol-how-do-you-create-an-insurance-ad-activity-7262459703014666240-yucb?utm_source=share&utm_medium=member_ios
https://www.linkedin.com/posts/anmolgarg101_anmol-how-do-you-create-an-insurance-ad-activity-7262459703014666240-yucb?utm_source=share&utm_medium=member_ios
https://www.linkedin.com/feed/update/urn:li:activity:7261947452776177664/
https://www.linkedin.com/feed/update/urn:li:activity:7261947452776177664/
https://www.linkedin.com/feed/update/urn:li:activity:7261947452776177664/
https://www.linkedin.com/posts/uttammgupta_insurance-health-activity-7262311341967712257-Xxnw?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/uttammgupta_insurance-health-activity-7262311341967712257-Xxnw?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/uttammgupta_insurance-health-activity-7262311341967712257-Xxnw?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:7261974673347784704/
https://www.linkedin.com/posts/vedikabhaia_my-instagram-feed-is-full-of-clothing-hauls-activity-7262428132278722560-yzYP?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/vedikabhaia_my-instagram-feed-is-full-of-clothing-hauls-activity-7262428132278722560-yzYP?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/vedikabhaia_my-instagram-feed-is-full-of-clothing-hauls-activity-7262428132278722560-yzYP?utm_source=share&utm_medium=member_desktop

Requirement

The campaign aimed to increase brand awareness by educating
audiences on the importance of addressing period-related issues,
positioning Plixx PMS gummies as a trusted solution for women seeking
period relief.

Strategy

We collaborated with 30 micro and macro creators to highlight how Plixx
PMS gummies help alleviate period discomfort and improve overall well-
being. Through authentic storytelling, creators showcased relatable
experiences, making the solution approachable and reinforcing the
brand'’s relevance in everyday life.

” MIGRO GREATORS

Creator Mix 890K reacy 1.3+ VIEWS

The campaign leveraged a strategic mix of macro and micro creators to
drive both broad visibility and meaningful engagement with

communities around PMS gummies and period health 523[{_’, lII{ES ”.530P”



Requirement

The campaign aimed to promote Slurpp Farm Bake while building
narratives that desserts can be both healthy and kid-friendly, positioning
the brand as a go-to choice for nutritious treats for kids.

Strategy

We collaborated with 20 mom influencers to showcase creative ways of
baking Slurpp Farm cakes and styling them. Through authentic, relatable
content, creators highlighted how the mixes make healthy desserts
enjoyable and accessible for families and kids.

Creator Mix

The campaign leveraged a targeted mix of micro and macro mom
influencers to ensure authenticity and relatability. By sharing real-life
baking experiences and family moments, these creators connected
deeply with parents, reinforcing Slurpp Farm as a trusted and nutritious
choice for kids’ desserts.

Tel's bake!!

=?, kiran.rathore.official Follow\

nayana_k.m | Follow

hen we think of cake, we think of sinfully sweet ...

When we think of cake, we think of sinfully sweet ...

Christina Estrada - My Head & My Heart

MIGRO AIND MAGRO
GREATORS

924K+ reacH  1.23M -+ VIEWS
32K+ LIKES
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®
Requirement I n

Ultrahuman, a CGM device that monitors workouts and dietary habits,
aimed to create awareness about their product, Ultrahuman M, a device
designed to optimize metabolic health.

Strategy

We collaborated with 10 creators across Instagram and Linkedin to
maximize reach and impact. On Instagram, influencers who regularly
share their eating habits and workout routines were engaged to align
perfectly with the brand’s positioning. On Linkedin, we partnered with
trusted founders and C-suite voices to reach audiences with purchasing
power and a clear understanding of the product’s value. The campaign
focused on delivering authentic, relatable content that highlighted
Ultrahuman MT’s role in optimizing metabolic health.

Creator Mix

The campaign featured a curated mix of 10 fitness creators and C-suite
trusted voices to bring authenticity, relatability and trust.

3 25M- reac 4. 3M+ VIEWS
0.71cpy

1M+ IMPRESSIONS


https://www.instagram.com/p/CfaiW7wva2C/
https://www.instagram.com/reel/CgmM4TYplCu/

Flipkart
@ Health+

Requirement ‘

During Big Billion Days Sale, increase Flipkart Health+'s presence and
establish it as the go-to platform for online medicine in Uttar Pradesh.

Strategy

To localize the campaign and build strong regional connect, we
collaborated with 3 macro doctor influencers from Uttar Pradesh. Their
content adopted a lighter, humor-led approach to simplify health topics
and highlight the ease of accessing medicines through Flipkart Health+.
By combining trust with relatability, the campaign reinforced Flipkart
Health+ as a reliable yet approachable platform for online healthcare

during the Big Billion Days Sale. 3 Mlﬂ”” ﬂ”[ﬂ’”ﬂs

Creator Mix 530[{ + REACH 7 80[{ + VIEWS

The campaign strategically leveraged regional doctor influencers who
combined professional authority with engaging storytelling. Their

credibility reinforced trust in the brand, 38.’”,', lII{ES ”.750P”
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Live FOR YOU T0 HAVE /1 BIRD'S EYE VIEW OF THE
Campa ig n  INFLUENGER GAMPAIGNS

Tracker

Campaign Reporting

We will share our online live tracking Campeign Higniants

tool that lets us as Well.CIS you keep Brand: Vavo Digital Campaign: Thyrocare Report 5miif;2;g
an eye on the campadign every 24

hOU ISs. @) Instagram Watch Demo 3= Filter by T] Sort By: fY Likes v F
H(]Vlng thlS trGCker glveS us the [y Total Posts 1l Estimated Reach @ Views fy Likes {D Comments 13 Reposts
opportunity to tweak the content 5 300.7K 375.8K 28.0K 97 2.1K

Estimated Reach 5 posts have views 5 posts have likes 4 posts have comments 5 posts have video shares

and reel info based on how the
campaign is doing.

Posted on 25 Mar, 2025 . Posted on 26 Mar, 2025 Ed
The tOOI Wi” help you monitor the 76.8K 7.5K 3.00 146 16.2K 6.0K 10
totql V|eWS, reqch’ engagementl Views Likes Comments Shares Views Likes Comments

reach, and how each influencer's
content is performing in real-time.

@ ﬁ'.ﬁﬁl,f??,?i?ma and thyrocareindia T— ‘&’ Tm?ﬁn:ﬁir?paleue and thyrocareindia

Click on image to view report @


https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
https://business.loqo.ai/posts/active/report/675c25aa5eb217edb9fbcbd9?isPublic=true
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